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Abstract 

This community service activity was conducted based on a research report 

examining rental price determination practices at Nisma Collection, a traditional 

clothing rental business in Gorontalo City. The research findings indicate that 

rental pricing is not solely based on cost and profit calculations, but is also 

influenced by social and local cultural values, particularly the Huyula value, 

which emphasizes togetherness and empathy. The purpose of this community 

service activity is to provide assistance to MSME actors in managing flexible 

rental pricing while maintaining business sustainability. The methods employed 

include socialization activities, participatory discussions, and direct assistance 

related to simple financial record-keeping, cost evaluation, and rental price 

determination based on social values and economic rationality. The results of 

the activity show an improvement in business actors’ understanding of 

balancing social values and financial aspects in determining rental prices. This 

activity is expected to serve as a research-based community service model for 

the development of MSMEs grounded in local wisdom. 
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INTRODUCTION 

Pricing is one of the most strategic decisions in business management, 

particularly within the fields of management accounting and cost accounting. 

Pricing functions to cover costs, generate profit, and reflect the efficiency of 

resource management within an organization. Conventional accounting theory 

emphasizes rational and objective pricing based on cost components such as 

acquisition costs, operational costs, maintenance costs, and predetermined profit 

margins, commonly referred to as cost-based pricing or cost-plus pricing 

(Hopper et al., 2020). 

However, empirical evidence shows that pricing practices, especially in 

Micro, Small, and Medium Enterprises (MSMEs), are not always conducted 

rigidly according to conventional accounting principles. MSMEs often operate 

within close social relationships where economic decisions are influenced by 

non-financial factors such as trust, ethics, emotional considerations, and local 

cultural values. This condition indicates that accounting practices are socially 

constructed and embedded within specific cultural contexts rather than being 

purely technical and value-neutral processes (Owen, 2021). 

In the context of Gorontalo, local cultural values strongly shape social 

and economic interactions. One of the core cultural values upheld by the 

community is Huyula, which emphasizes togetherness, mutual cooperation, 

empathy, and collective responsibility. Huyula functions as a moral guideline in 

daily life and is reflected in various economic practices, including negotiation 

processes, service delivery, and decision-making related to pricing. Previous 

studies conducted in Gorontalo have demonstrated that Huyula influences 

financial management and accounting practices within both public and 

community-based organizations (Niswatin et al., 2022). 

Other studies have also shown that cultural values influence pricing 

behavior and perceptions of fairness in economic transactions. Business actors 

often consider social harmony and relational factors when determining prices, 

particularly in small-scale enterprises where interactions between sellers and 

customers are more personal (Yusuf & Niswatin, 2022). These findings suggest 

that pricing decisions cannot be separated from the cultural environment in 

which businesses operate. 

Traditional clothing rental businesses present a unique context for 

examining pricing practices. Unlike product-oriented businesses, rental services 

must consider not only acquisition and maintenance costs but also usage 

intensity, risk of damage, and social expectations of fairness. In Gorontalo, 

traditional clothing rental businesses play a dual role as economic entities and 
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cultural intermediaries that support the preservation of local traditions. As a 

result, rental price determination is often influenced by cultural considerations 

alongside financial calculations. 

Nisma Collection, a traditional clothing rental business located in 

Gorontalo City, represents a relevant case for exploring this phenomenon. Based 

on field observations and research findings, rental price determination at Nisma 

Collection is not solely based on cost calculation and profit orientation. Instead, 

the business owner considers customers’ social backgrounds, economic 

conditions, and purposes of use when determining rental prices. This flexible 

pricing practice reflects empathy, solidarity, and social responsibility, which 

align with the core values of Huyula. 

Despite the growing literature on culture and accounting, a research gap 

remains regarding how Huyula cultural values are internalized in rental price 

determination practices within MSMEs, particularly in service-based micro 

enterprises. Existing studies have not sufficiently explored how local cultural 

values are translated into concrete pricing mechanisms and daily accounting 

practices. Therefore, this study aims to analyze how Huyula cultural values are 

internalized in rental price determination at Nisma Collection. By adopting a 

qualitative interpretive approach, this research is expected to contribute to 

socio-cultural accounting literature and provide insights into the interaction 

between cultural values and management accounting practices in MSMEs. 

 

LITERATURE REVIEW 

Pricing is a fundamental concept in management accounting as it directly 

relates to cost recovery, profit generation, and business sustainability. 

Traditional management accounting views pricing as a rational process based 

on cost identification, cost allocation, and the determination of an appropriate 

profit margin. Cost-based pricing is commonly applied in small businesses due 

to its simplicity and practicality, allowing business owners to determine prices 

by adding a margin to total costs incurred (Hopper et al., 2020). 

However, contemporary accounting literature emphasizes that pricing 

practices are not purely technical decisions. In practice, pricing is often shaped 

by managerial judgment, contextual conditions, and social considerations. 

Accounting practices, including pricing, are socially embedded and influenced 

by the environment in which business activities take place. This perspective 

highlights that accounting cannot be separated from social values and cultural 

norms that guide economic behavior (Owen, 2021). 

https://issn.brin.go.id/terbit/detail/20210617281787431


 
Vol. 6 No. 1, 2026, 1485–1494 e-ISSN 2798-0170 

 

Huyula Cultural Values in Rental Price Determination… 

P
ag

e1
48

8 

Cultural values play an important role in shaping accounting and pricing 

practices, particularly in Micro, Small, and Medium Enterprises (MSMEs). In 

small-scale businesses, economic decisions are closely intertwined with social 

relationships between business owners and customers. Previous studies indicate 

that business actors frequently adjust prices based on relational factors, 

perceptions of fairness, and social harmony rather than relying solely on profit 

maximization (Yusuf & Niswatin, 2022). 

In the Gorontalo context, local cultural values strongly influence social 

and economic interactions. One of the dominant cultural values is Huyula, 

which emphasizes togetherness, mutual cooperation, empathy, and collective 

responsibility. Huyula serves as a moral framework guiding individual and 

collective behavior, including economic decision-making. Research has shown 

that Huyula influences financial management and accountability practices in 

community-based and organizational settings, indicating that economic 

activities are embedded within cultural values (Niswatin et al., 2022). 

Pricing practices in service-based businesses, particularly rental 

enterprises, present unique characteristics. Unlike product-based businesses, 

rental services must consider asset durability, maintenance costs, frequency of 

use, and potential risks of damage. In addition, when the rented assets carry 

cultural significance, pricing decisions are often influenced by moral and social 

considerations. Traditional clothing rental businesses, therefore, operate not 

only as economic entities but also as cultural actors that support the 

preservation of local traditions. 

Previous studies have rarely examined how local cultural values are 

internalized in rental price determination at the micro-business level. Most 

existing research focuses on public sector accounting, general MSME financial 

management, or broad discussions of cultural influence on accounting practices. 

Limited attention has been given to service-based MSMEs that apply flexible 

pricing mechanisms influenced by local wisdom. This gap indicates the need for 

research that explores how cultural values such as Huyula are translated into 

daily pricing practices within traditional rental businesses. 

 

RESEARCH METHOD 

This study uses a qualitative research approach with an interpretive 

perspective to examine the internalization of Huyula cultural values in rental 

price determination. The research was conducted at Nisma Collection, a 

traditional clothing rental business located in Gorontalo City. 

https://issn.brin.go.id/terbit/detail/20210617281787431


 
Vol. 6 No. 1, 2026, 1485–1494 e-ISSN 2798-0170 

 

Mahadjani et al. 

P
ag

e1
48

9 

Primary data were obtained through in-depth interviews with the 

business owner, supported by direct observation of pricing practices and 

interactions with customers. Secondary data were collected from business 

documents and relevant literature. Data were analyzed using qualitative 

thematic analysis through data reduction, data presentation, and conclusion 

drawing. 

To ensure data credibility, triangulation was applied by comparing 

interview findings with observational data and supporting documents. This 

approach enables an in-depth understanding of pricing practices influenced by 

cultural values in a micro-enterprise context. 

 

RESULTS AND DISCUSSION 

Rental Price Determination Practices at Nisma Collection 

The findings indicate that rental price determination at Nisma Collection 

is not based on fixed or standardized pricing rules. The business owner does not 

apply uniform rental prices for all customers. Instead, prices are determined 

flexibly by considering several situational factors, such as the type of traditional 

clothing rented, the duration of use, and the purpose of the rental. This shows 

that pricing practices at Nisma Collection are adaptive and context-dependent. 

From a management accounting perspective, the business owner still considers 

basic cost components in determining rental prices. These include clothing 

acquisition costs, maintenance and cleaning expenses, and potential risks of 

damage. However, these cost considerations are not calculated formally through 

written records or structured cost formulas. Instead, they serve as informal 

benchmarks in the pricing decision-making process. This reflects the 

characteristics of management accounting practices commonly found in micro-

enterprises, where accounting is applied in a practical and simplified manner. 

Internalization of Huyula Cultural Values in Pricing Decisions 

Beyond economic considerations, the results reveal that rental price 

determination at Nisma Collection is strongly influenced by Huyula cultural 

values. The value of Huyula, which emphasizes togetherness, empathy, and 

mutual cooperation, is reflected in how the business owner evaluates customers’ 

conditions before setting rental prices. Customers who are perceived to have 

limited economic capacity or who rent clothing for community and cultural 

events are often charged lower prices. 
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This pricing practice demonstrates that economic decisions at Nisma 

Collection are not solely oriented toward profit maximization. Instead, pricing 

flexibility is understood as an expression of social responsibility and moral 

obligation toward the community. In this context, rental price determination 

becomes a social practice shaped by cultural values rather than a purely 

technical accounting process. 

Pricing Flexibility and Social Relationships 

The study also finds that pricing flexibility functions as a mechanism for 

maintaining long-term social relationships between the business owner and 

customers. Regular customers and community members who have established 

trust with the owner tend to receive more flexible pricing. This practice 

strengthens social bonds and encourages customer loyalty. 

Such findings support the view that pricing in MSMEs is embedded within 

social relations. Flexible pricing serves not only as an economic strategy but also 

as a relational strategy to sustain harmonious interactions between business 

actors and customers. In culturally cohesive communities like Gorontalo, 

maintaining social harmony is considered as important as achieving financial 

gain. 

Balancing Cultural Values and Business Sustainability 

Although pricing decisions at Nisma Collection are influenced by social 

and cultural considerations, the business owner remains aware of the need to 

maintain business sustainability. Pricing flexibility is applied selectively and 

contextually, ensuring that operational costs can still be covered. The owner 

avoids excessive price reductions that could threaten the continuity of the 

business. 

This finding illustrates that Huyula cultural values do not contradict 

economic rationality. Instead, cultural values complement management 

accounting practices by guiding ethical judgment in pricing decisions. The 

integration of social values and economic considerations allows the business to 

remain financially viable while fulfilling its social role within the community. 

Discussion in the Context of Management Accounting and Culture 

Overall, the results demonstrate that rental price determination at Nisma 

Collection represents a hybrid practice that combines informal management 

accounting considerations with local cultural values. Pricing decisions are 

shaped by both cost awareness and moral considerations rooted in Huyula. This 
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supports the argument that accounting practices in MSMEs cannot be fully 

understood through technical calculations alone but must be analyzed within 

their social and cultural context. 

The internalization of Huyula values in pricing practices provides 

empirical evidence that local wisdom plays an important role in shaping 

management accounting practices at the micro-business level. This study 

contributes to socio-cultural accounting literature by highlighting how cultural 

values are translated into everyday pricing decisions in a traditional clothing 

rental business. 

 

CONCLUSION 

This study concludes that rental price determination at Nisma Collection 

is not solely based on formal cost calculations and profit considerations. Instead, 

pricing practices are shaped by a combination of economic reasoning and local 

cultural values, particularly the Huyula value that emphasizes togetherness, 

empathy, and social responsibility. Cost considerations such as acquisition, 

maintenance, and risk of damage function as informal benchmarks rather than 

rigid pricing formulas. 

The findings also show that the internalization of Huyula cultural values 

leads to flexible pricing practices that prioritize fairness and social harmony. 

Rental prices are adjusted based on customers’ social and economic conditions, 

as well as the purposes of use, especially for community and cultural events. 

This flexibility does not indicate the absence of economic rationality but reflects 

a contextual application of management accounting practices adapted to the 

characteristics of micro-enterprises. 

Overall, this study demonstrates that management accounting practices 

in MSMEs are socially embedded and cannot be fully understood through 

technical perspectives alone. The case of Nisma Collection highlights how local 

cultural values can coexist with economic considerations to support both 

business sustainability and social cohesion. These findings contribute to socio-

cultural accounting literature and suggest that local wisdom plays an important 

role in shaping accounting practices within micro and small enterprises. 
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